The future of Argentine wines in the world
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“We have to focus
on the HIGH-END”

Laura Catena, president of Bodega Catena

Zapata, the winery which is leading the export

of high-end wines from Argentina, is a key

promoter of our white and red wines in the US,

where she has been living for many vars.

Presently, she’'s putting her focus on our local

history and culture in order to keep expanding

the sales of our wines abroad.

At 43, Laura Carena, president of Catena Zapara, runs a winery thar
15 not only the plonecr of high end Argennne exports, but 15 also the
trend setter for what Argentine wineries should do. Ar present, the
different Catena brands are leading brands @t many  prce levels and
the whole world recopnizes Catena Zapata as the winery that has
done the most to build a positive image for Argentine wines around
the waorld.

In 2009, Nicolas Carena, her father, was named “Man of the Year™ by
the presngious UK magazine “Decanrer”, an award which had never
been given to a South Amencan vintner before.

Laura moved to the US when she was 14 years old, when her father
was a visiing professor at UC Berkeley. Later on, while travelling
frequently as a promoter of the family wines, she was able to increase
sales of the company’s exports in the dynamic markets of North
America,

Today, with her family zettled in San Franciseo, she spends four
months a vear in Mendoza, to keep a close watch over the Gamily
business.

Moreover, aside from the increasing sales of Catena Zapara wines
and their increasing worldwide prestuge, Laura was bom i the
vineyards. Her grand-father, her father, eldesr brother and younger
sister were born on the family estate too.

“It may sound like a chiché saying that passion sells, but the trath is, 1
really believe in that”, explains Laura, “Many tmes when 1 rell the
story of my fanuly and | wmagine my great-grandfather, MNicola
Catena, aroving in Argentina at the young age of 18 in a ship
erowded with immigrantz from [raly, my eves swell up with rears. In
fact, this p:i:i.s-lil"rn and ohsession for m:Lk:n‘q wines that can compete
with the best of the word, contnues to be a family tradinon; i is
something that not only we, the famuly feel, but it 15 also felt by the

people who work four our company™

LAURA CATENA



Your numery, and you yonrself, ac President of Bodege Catena Zapata have

done ant owlilainding fob of bromsolfng Alroewtine wines abroad. . Do dfd yor
acvaenpiish this ¢ What were the key factors?

The key factor was to focus on quality from the very beginning,
when Argentine wines were not even knean by most people in
the world. We focused on quality and tried to make world class
wines that could be berrer than those of our competitors in other
regions of the world. We frequently conducted blind tastings
comparing our wines to other well known wines from around the
world. We did extensive research on soil and chimate for rwenty
vears and we conducred our own Malbee plant selection from our
oldest vineyard, the “Angelica™ vineyard, which iz now 70 years
old. These plants were planted in carefully selected locarions in the
hl'.gh altitude ".'}l"l'."_lu‘.i of Mendoea, with very poor sotls and an
optimal thermal amplitude. Also, we planted Malbec in cool
climate areas as high as 3,000 feet elevanon where red vanetals had
never been planted before. We were very successful even though
no ome would have ever imagined that red grapes could have
grown there. In addition, we brought the best barrels from France,
the best pneumatic presses from Tealy and the best bornling
machines from Germany, Finally, we invested in our people; we
sent our people o smdy in France, the US and Ausrralia,

The second factor was sticking to our conviction that the family
winery, started by my grear-grandfather, has o lasr for many
decades o come. Argentina 15 umigque in the MNew World in the
sense that it has a domestic wine culmre very similar o thar of
Iraly, France and Spain duc to the lape amount of Euwropean
immigrants thar came here. In other words, people like me who
sell wines have winemaking in their blood.

J'J;r_ Josr q,n.rw nlyrt D .&'.Irmxnf the l,l‘rnxpu'jnn .p_f .flj:gﬂ:.l’fw wines in i
conswemer mrarkel over the last fen years?

Wine consumers are smart: when they buy a 520 bonde that is
much berter and more concentrated than a $40 wine, they buy the
$20 wine again. [ believe that the high altitude vineyards of
Mendoza are ideal for the production of highly aromatic and
concentrated, vet soft and elegant wines, But in order to be able 1o
sense or feel le gour de rerroir, as the French call it (the typical
flaver profile of a certain region), the wine cannot be oxidized and
we must keep the vields low. [ think that the Argentine wineries
have learned a lor abour vineulmre an winemaking over the lase 10
vears. However,

I don't think success would have been possible withour our
special and unique terroir, and without the old vines brought by
the immigrants during the 1%h cenmry,

W hat s the perception of awer wines in the US?

Right now, Argentine wines are very popular in the US, In facr, |
talk o many yvoung people who say thar their fvorire wine is
Malbec. However, when it comes 10 wine connoisseurs and collec-
tors, we have to work harder. During the last rwo vears we have
conducred wine auctions of our top wines in several cites of the
world. We wanted o find our how “collecnble™ are rop wines
were, which are sold at § 100 to 5200 per bottle. We were really
surprised by the prices we por for our wines: we sold several 3 liter
bottles of Nicolas Catena Zapata for prices between $1500 and
5000 and a 6 liter bottle of the same wine for $10.000 at auctions
held in the US and Asia. The borde which ferched the highest

price was a 1997 Catena Zapata Estiba Reservada, which was sold
in Betjing for $27.000,

Argenting is the comiry mibich bas the bighest growili in wine sales fo the
LIS, Why do yow bedtere this £s bhappening mowd

In my opinion, it is mainly a marter of an excellent price-to-value
ratic. Burt alzo there i3 the mystque of the Arpentine, our culure
and the oustanding job thar Argentne winenwmkers are doing
when they travel to other countries to promote their wines. High
scores given by leading wine crrics like Roberr Parker or Wine
Speetaror magazine have played an important role wo. In the US,
people do pay attention to high scores,

In Argeniina, your winery is the feveler fir exgparts n;lr Jpremeinen and swper
premsisens wines, AApart from focusing o geeality, mhat other things have yor
dame fo alain this posiiand

Our family has a long history and we have great conviction in our
henrage and traditions. This is why most of our vineyards are
named after a family member. As for me, [ m very proud of my
tather, who proneered modern viticulture and introduced Argen
ting Malbee 1o the word, This iz why when | reavel around the
world, | feel tremendously patriotic, which goes bevond selling a
particular bottle of wine.

Hom fpartant iz i ta the swacess of yoser wines in the US, that yor, as owwer
of die comparny, dive fhere &

I have aceess to many wines here in the US, so I'm aware of the
newest trends and Important businesss developments, That of
COurse hi:l!pcg a lot. However, | apcﬂd 4 o 5 months a vear n
Mendoza, since that is what 1 love the most: being at the winery
and in the vinevards. My hushand complaing a linle and he’s rghr
to do so. The kids {1 have two bovs and a girl) love following me
from one place to the other,

Do Argentine wines bave sometbing fn particikar that bar fed them to be
peraeived 5o bighly?

Quality, above all. And also the wonderful combination of
concentration and softness provided by our high altirude moun-
rain vinevards. Secondly, there are many pood varieral wines in
Argenting, lke Malbec Torrones and  Cabernet Frane, It's
interesting to have a signature white and red grape and so many
options for the future,

What are Arpeniine wines Jacking in arder for theny o aitaie an fporiant
share in the warkd wine marker?

This vear Argentine wines exported to the US surpassed Chilean
exporrs. Bur, in other markers like Asia, Arpennna snll has a long
way o go in comparison with Chile. 1 think we have to diversify
our efforts, focusing on high-end wines, since these are the only
wines that can survive recessions and changes in the marker.

D yoar thind: that the soves given iy the major intermational wine oilics are impoctani?
High scores help a lot. They are particularly relevant when it

comés o wines from Bordeaus, but they are also important for
Arpentine wines.
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